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 ABSTRACT : Shopping on various brands and things has become entirely easy across the
world through internet. Trade and business works hand in hand with the development of internet
usage. Consumers purchase online majorly for new and innovative products which can be
compatible for their budget. Sixty respondents were selected for the study using random sampling
method in Hyderabad city. A detailed interview schedule was used for collection of information
about the internet usage and online shopping attitude among the respondents. Sixty per cent of
the total study population has done online purchase. Majority (78%) of the respondents expressed
themselves as intermediate in proficiency level of internet usage. Non online shoppers have
also reported that they check to online products and their price before they go to retail stores for
purchase. There is a significant variation among the proficiency level and attitude of the students,
towards positive correlation. Thus, internet usage has influenced the respondents to involve in
online shopping and creates a positive attitude towards the purchase of online goods.
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